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Welcome to the Sovereign Bridge Partners Brand

Brand Guidelines Guidelines.

These guidelines have been developed to ensure a
consistent, refined, and intentional brand presence across
every touchpoint. Within this document, you'll find the
standards that define how Sovereign Bridge Partners is
visually and verbally represented from logo usage and
visual identity to tone, messaging, and overall brand
expression. Adhering to these guidelines ensures clarity,
cohesion, and a unified experience for all audiences
engaging with the brand.

At Sovereign Bridge Partners, our brand is more than a mark
or a message—it is a reflection of trust, structure, and
global perspective. Every element, from typography and
color to imagery and language, has been carefully selected
to communicate our mission, values, and commitment to
disciplined execution. This guide serves as a reference for
maintaining that standard across all platforms, ensuring the
brand is represented with consistency, confidence, and
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THE LOGO

The Global
Network

The Sovereign Bridge Partners glyph is a
stylized representation of our reach. It
visualizes the world not as landmasses, but
as a unified network of trade and data.

The connecting lines represent the "Bridge"
the critical infrastructure we provide to link
markets. The bright nodes signify our
presence in key global financial hubs. This
glyph may be used independently as a
favicon, app icon, or subtle watermark, but
only when the full brand name has already
been established.
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Lockups & Clear
Space

Distinctions of Scale Our visual identity
adapts to the environment without losing
authority.

The Primary Logotype: The full "Sovereign
Bridge Partners" lockup is the official
signature. It must appear on all contracts
and formal correspondence.

The Monogram (SBP): The "SBP" mark is our
shorthand. It is reserved for high-frequency
touch-points where space is limited such as
favicons, social avatars, or merchandise. It

acts as a seal of quality, not an introduction.

THE LOGO
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THE LOGO

Context & Contrast

Dark Mode: On Midnight Navy or Black
backgrounds, use the Gold & White iteration.
The map lines should glow against the dark
field.

Light Mode: On Warm Porcelain or White
backgrounds, use the deep Navy iteration to
anchor the page.

Restriction: Never place the logo on a
patterned or low-contrast background that
obscures the fine details of the network
lines.
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Typography

Cormorant Garamond is the primary
typeface for Sovereign Bridge Partners and
is used across all brand touch points. It
defines the brand’s visual identity and
should be instantly recognizable.

Inter is paired as the secondary typeface for
body copy and functional text, providing
clarity, balance, and readability across
digital and print applications.

TYPOGRAPHY

Primary Font.

The Architecture of Global
Trade

SPECIAL
HEADLINES OR
QUOTES

Our commitment to logistics is anchored in precision. We bridge the gap
between markets with unwavering stability, ensuring that goods and data flow
seamlessly across borders. Whether navigating complex customs or
optimizing supply chains, our approach remains absolute.

"Sovereignty in strategy. Stability in execution."

2026

08



SOVEREIGN BRIDGE PARTNERS 2026

Brand Colors
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HFEAFZ2EC

Warm Porcelain

Brand Colors

Sovereign Bridge Partners uses a balanced
color system where the size of each swatch
reflects its intended frequency of use.
Midnight Navy, Warm Porcelain, and Dark
Olive Gray are used for primary backgrounds
and larger surfaces, while Antique Gold and
Soft Buttercream are reserved for accents
and highlights.

#FCEEAB

Soft Buttercream

#H4/74843
Dark Olive Gray

#020/1E
Midnight Navy
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Accents & Elements
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The Constellation Network Our brand
pattern is an abstraction of the global
map—a network of connection points and
trade routes. It represents the infinite flow of
aaaaa

Usage: This pattern should be used subtly
(low opacity) on collateral backs, packaging
lining, and digital backgrounds to add
texture without overpowering the message.
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Tangible Authority

When the brand enters the physical world on
business cards, signage, or corporate gifts,
quality is our primary language.

We prioritize tactile materials: heavy
cardstock, matte finishes, and subtle foil
stamping. The logo should feel engraved
rather than merely printed. Whether on a o T
leather strap or a letterhead, the brand S ;. TG
presence should feel substantial, reflecting
the weight and reliability of the partners we
serve.
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Visual Pillars

The imagery tells a story of global continuity
and unwavering stability. We look past the
noise of industrial logistics to capture the
elegance of the network itself.

PHOTOGRAPHY BRANDING GUIDE 15
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In Practice

The Sovereign Standard (Do'’s):

e Do use natural "Blue Hour" lighting
(twilight) to capture deep blues and
warm golds.

e Do look for symmetry, strong leading
lines, and architectural geometry.

e Do use long-exposure techniques to
imply movement and data flow.

The Restrictions (Don’ts):

e Don't use flat, bright daylight or harsh
fluorescent office lighting.

e Don’t use generic stock imagery of
handshakes, whiteboards, or staged
team meetings.

e Don’t choose cluttered images. Negative
space is required for text overlays.
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